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Abstract 

Scaling social impact is an essential goal for social entrepreneurs who aim to create lasting change in 
society. However, it comes with a unique set of challenges. Despite the obstacles, there are numerous 
opportunities for social enterprises to expand their reach and impact. By leveraging technology, 
building strategic partnerships, adopting innovative financing models, replicating successful programs, 
and engaging in policy advocacy, social entrepreneurs can scale their impact sustainably while staying 
true to their mission. In a world where social challenges are becoming increasingly complex and 
interconnected, the need for scalable solutions has never been greater. Social entrepreneurship 
provides a powerful framework for addressing these challenges, but it requires careful planning, 
collaboration, and innovation to achieve meaningful and sustainable growth. As the field continues to 
evolve, the lessons learned from scaling social impact will be invaluable for future generations of social 
entrepreneurs seeking to make a difference. This research examines the scaling of social impact within 
the realm of social entrepreneurship, focusing on the challenges and opportunities associated with 
sustainable growth. Social enterprises aim to address pressing social issues through innovative 
solutions, yet scaling these impacts while maintaining sustainability presents a unique set of 
challenges. This study aims to identify key factors that influence the scalability of social enterprises, 
analyze the barriers to sustainable growth, and explore potential strategies for overcoming these 
obstacles. Through a mixed-methods approach, incorporating both quantitative data analysis and 
qualitative case studies, this research seeks to provide a comprehensive understanding of how social 
entrepreneurs can effectively scale their impact. The findings will offer valuable insights for 
practitioners, policymakers, and scholars interested in fostering the sustainable growth of social 
enterprises. The research employs a mixed-methods design, integrating both quantitative and 
qualitative approaches to provide a holistic understanding of the challenges and opportunities in 
scaling social impact. This approach allows for the triangulation of data, enhancing the validity and 
reliability of the findings. 

Keywords: Social Entrepreneurship, Sustainable Growth in Entrepreneurship, Social Impact, Scaling 
Social Impact. 
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INTRODUCTION 

In recent years, the concept of social entrepreneurship has gained significant traction across the globe, 
particularly as individuals and organizations strive to create meaningful, sustainable solutions to 
societal challenges. Social entrepreneurship sits at the intersection of the nonprofit and for-profit 
sectors, combining the mission-driven goals of social enterprises with the efficiency and innovation of 
the business world. It seeks to address pressing social, environmental, and economic issues through 
innovative approaches, while simultaneously ensuring financial sustainability. However, as these 
ventures grow, they face a unique set of challenges related to scaling their social impact while 
maintaining sustainability and staying true to their mission. 

The Concept of Social Entrepreneurship 

Social entrepreneurship is broadly defined as the process of identifying and pursuing solutions to 
social problems using entrepreneurial principles. Unlike traditional entrepreneurship, where the 
primary goal is profit maximization, social entrepreneurship focuses on maximizing social impact. 
Social entrepreneurs strive to generate value by addressing unmet needs in society, often working 
within sectors such as education, healthcare, environmental sustainability, and poverty alleviation. 

The concept of "scaling" in social entrepreneurship refers to the process of expanding a venture's 
reach or impact in order to benefit a larger segment of the population or address a wider scope of 
issues. Scaling is critical because social entrepreneurs often aim to create long-lasting and wide-
reaching solutions to complex problems. However, scaling comes with its own set of challenges that 
can complicate growth and, if not carefully managed, can lead to mission drift or unsustainable 
operations. 

Importance of Scaling Social Impact 

For social entrepreneurs, scaling their ventures is essential for maximizing the positive impact they 
can have on society. Without scaling, social enterprises may be limited in their ability to address 
systemic social issues. Effective scaling enables these ventures to reach more people, diversify their 
impact, and contribute to significant societal change. 

However, scaling social impact is not merely about increasing the size of an organization. It involves a 
strategic approach that ensures the core mission remains intact while growth occurs. Moreover, social 
entrepreneurs need to adapt their business models, leverage technology, and create partnerships that 
allow them to expand without sacrificing the quality or integrity of their services. 

Challenges in Scaling Social Impact 

While scaling offers immense potential for social entrepreneurs to expand their influence, it also 
presents various challenges that can hinder sustainable growth. 

1. Mission Drift: One of the most significant challenges faced by social entrepreneurs when scaling is 
the risk of mission drift. As organizations grow, there is a tendency to prioritize financial 
sustainability over the social mission, especially when dealing with external investors or funding 
bodies. Maintaining a balance between social impact and financial viability is crucial to ensure that 
the enterprise's original mission does not get diluted. 

2. Access to Funding: Securing capital is a common challenge for any growing organization, but it can 
be particularly difficult for social enterprises. Traditional investors may be wary of supporting 
ventures with non-monetary returns, while impact investors may be few and far between. Social 
enterprises need innovative financing models, such as social impact bonds, venture philanthropy, 
and blended finance, to sustain their growth and scale their impact. 



Hunan Daxue Xuebao/Journal of Hunan University Natural Sciences 

ISSN：1674-2974   |   CN 43-1061 / N 

 
DOI: 10.5281/zenodo.13810237 

Vol: 61 | Issue: 09 | 2024 

 

Sep 2024 | 26  

3. Measuring Social Impact: Another challenge in scaling is the difficulty of measuring social impact 
effectively. Traditional business metrics, such as revenue and profit, are not sufficient to gauge a 
social enterprise's success. Measuring social impact requires a more nuanced approach, including 
tracking qualitative outcomes and long-term societal benefits. Without clear metrics, it can be 
challenging to secure funding, attract partnerships, and demonstrate the value of scaling efforts. 

4. Organizational Capacity: Scaling requires strong organizational capacity, including effective 
leadership, skilled employees, and robust systems. Many social enterprises struggle with scaling 
because they lack the necessary infrastructure and human capital. Building internal capacity and 
developing strong leadership teams are essential to ensure that the organization can manage the 
complexities of growth. 

5. Cultural and Regional Adaptation: When scaling across different geographies or cultural contexts, 
social enterprises must adapt their models to local conditions. A "one-size-fits-all" approach often 
fails to address the unique needs of different communities. Social entrepreneurs need to engage 
local stakeholders, understand regional differences, and customize their solutions to fit diverse 
environments, all while maintaining the overall mission and strategy of the organization. 

6. Legal and Regulatory Barriers: Expanding a social enterprise often involves navigating complex 
legal and regulatory environments, which can vary significantly between regions and countries. 
These barriers can limit the speed and scope of scaling, as social entrepreneurs must comply with 
local laws related to taxation, employment, environmental standards, and other regulations. 

Opportunities for Scaling Social Impact 

Despite the challenges, there are several opportunities that social entrepreneurs can leverage to scale 
their impact sustainably. 

1. Leveraging Technology: Technology has proven to be a game-changer for scaling social impact. 
Digital platforms, mobile applications, and data analytics allow social enterprises to reach wider 
audiences and deliver services more efficiently. Technology can also enhance impact 
measurement, streamline operations, and facilitate better communication with stakeholders. For 
example, organizations like Kiva, a microfinance platform, have used technology to scale their 
operations globally, enabling them to connect millions of borrowers with lenders. 

2. Building Strategic Partnerships: Collaboration is key to scaling social impact. Social entrepreneurs 
can benefit from partnerships with governments, corporations, NGOs, and other stakeholders who 
share similar goals. These partnerships can provide the resources, expertise, and networks 
necessary to expand operations and influence. Corporate partnerships, in particular, can offer 
valuable funding, mentorship, and access to markets. 

3. Innovative Financing Models: As the field of social entrepreneurship matures, innovative financing 
models have emerged to support the scaling of social enterprises. Impact investors, who seek both 
social and financial returns, have become an essential source of funding for these ventures. 
Additionally, hybrid financing models, such as combining grants with equity investments or using 
social impact bonds, provide social entrepreneurs with the capital needed to scale their impact 
sustainably. 

4. Replicating Successful Models: Social enterprises that have achieved success in one region or 
context can explore replicating their model in other areas. Replication involves adapting the core 
components of a successful program to different locations while maintaining the same principles 
and outcomes. Organizations like the Grameen Bank, which pioneered microfinance in Bangladesh, 
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have successfully replicated their model in numerous countries, allowing them to scale their social 
impact globally. 

5. Advocacy and Policy Influence: Social entrepreneurs can play a crucial role in shaping public policy 
and advocating for systemic change. By influencing government policies and working with 
policymakers, social enterprises can create an enabling environment that supports scaling efforts. 
Engaging in policy advocacy allows social entrepreneurs to address the root causes of the social 
issues they are tackling, leading to broader and more sustainable impact. 

 
REVIEW OF LITERATURE 

Chatterjee and Dwivedi's (2021) study delves into the pivotal role of technology in scaling social 
enterprises in India. Through detailed case studies, the authors analyze how various Indian social 
enterprises harness technology to amplify their social impact. The review provides an insightful look 
into both the successes achieved and the challenges faced by these enterprises in adopting 
technology.  

It emphasizes the need for technological innovation to drive sustainable growth, but also 
acknowledges the barriers such as financial constraints and technological literacy that hinder 
widespread adoption. The research underscores technology's dual role as a catalyst for growth and a 
potential hurdle in scaling social enterprises effectively (Chatterjee & Dwivedi, 2021). 

Sinha and Sinha (2020) explore the intersection of financial inclusion and the scaling of microfinance 
institutions (MFIs) in India. Their review focuses on how MFIs have contributed to the financial 
inclusion of underserved populations while also addressing the difficulties these institutions 
encounter in their scaling journey.  

The authors highlight the positive impact MFIs have had on providing access to credit, savings, and 
insurance for marginalized communities, but they also point out challenges related to operational 
sustainability and regulatory frameworks. The paper emphasizes the importance of finding a balance 
between outreach and financial viability for scaling MFIs successfully (Sinha & Sinha, 2020). 

Gupta and Chauhan’s (2019) exploratory study sheds light on the various scaling strategies employed 
by social enterprises in India, focusing particularly on partnerships, funding, and government support. 
The authors discuss how social enterprises have leveraged these elements to expand their impact and 
navigate the complexities of scaling.  

Partnerships with both public and private sectors are identified as key enablers, while access to 
sustainable funding models is presented as a critical challenge. The paper highlights the importance 
of government policies in facilitating the growth of social enterprises, noting the potential for 
collaborative strategies to foster larger-scale social change (Gupta & Chauhan, 2019). 

Agarwal and Sinha (2018) investigate the role of public-private partnerships (PPPs) in scaling social 
enterprises in India, examining both policy frameworks and collaborative models. Their review 
illustrates how PPPs have emerged as an effective strategy for supporting social enterprises, 
particularly in sectors such as healthcare, education, and clean energy.  

The authors discuss the potential of PPPs to provide financial resources, technical expertise, and 
broader networks that can help social enterprises scale their impact. However, they also address the 
challenges associated with managing partnerships across sectors and the importance of alignment in 
mission and goals between the public and private partners (Agarwal & Sinha, 2018). 

Kumar and Kamalanabhan (2017) focus on the impact measurement practices of social enterprises in 
India, discussing the methodologies used and the inherent challenges in capturing meaningful data. 
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The review reveals the complexity of measuring social impact, emphasizing that traditional financial 
metrics are often inadequate for assessing the success of social enterprises.  

The authors discuss various qualitative and quantitative approaches that organizations have adopted 
to evaluate their social impact, and they underscore the importance of establishing clear metrics for 
demonstrating value to stakeholders. Despite the progress in this area, the paper points out the 
persistent difficulty in standardizing impact measurement practices across the sector (Kumar & 
Kamalanabhan, 2017). 

Patil and Lalitha’s (2016) paper examines the crucial role played by incubators and accelerators in 
helping social enterprises in India scale their operations. The authors explore the best practices that 
have emerged from successful incubators and accelerators, highlighting case studies of social 
enterprises that have benefited from these programs.  

They discuss how these organizations provide essential support in the form of mentorship, funding, 
and access to networks, which are instrumental in helping early-stage social enterprises navigate the 
complexities of scaling. The paper underscores the importance of nurturing a supportive ecosystem 
for social enterprises to achieve sustainable growth (Patil & Lalitha, 2016). 

Senge, Hamilton, and Kania (2015) focus on collaborative strategies as an essential component of 
scaling social impact. Their review emphasizes the importance of fostering collaboration among social 
enterprises, nonprofits, governments, and other stakeholders to achieve greater social outcomes. The 
authors provide examples of successful collaborative efforts that have enabled social enterprises to 
scale their impact beyond what would have been possible individually.  

They also discuss the challenges involved in managing collaborations, such as aligning goals and 
ensuring effective communication among diverse partners. The paper concludes that collaboration is 
a powerful tool for amplifying social impact, provided that the right frameworks and structures are in 
place (Senge, Hamilton, & Kania, 2015). 

Goyal and Sergi’s (2015) paper investigates the relationship between social entrepreneurship and 
sustainable development in India, with a focus on identifying strategies for scaling sustainable 
solutions. The authors examine how social enterprises in India are addressing environmental, social, 
and economic challenges through innovative solutions.  

The review highlights the importance of integrating sustainable development goals into the core 
mission of social enterprises and explores strategies for expanding their reach and impact. The authors 
also discuss the role of government policies and international support in facilitating the scaling of 
these sustainable solutions (Goyal & Sergi, 2015). 

Lyon and Fernandez (2012) provide an in-depth examination of the patterns and contingencies 
involved in scaling strategies among social enterprises. Their review emphasizes the role of contextual 
factors, such as the industry sector, organizational size, and regulatory environment, in determining 
the success of scaling efforts.  

The authors also explore the strategic decision-making processes that social enterprises use to 
navigate the challenges of scaling, noting that there is no one-size-fits-all approach. They conclude 
that a combination of internal capacity building and external support is essential for social enterprises 
to scale their impact effectively (Lyon & Fernandez, 2012). 

Battilana, Lee, Walker, and Dorsey (2012) delve into the role of hybrid organizations in scaling social 
innovations while maintaining a balance between social and commercial goals. Their review examines 
the unique challenges faced by hybrid organizations—entities that blend social mission with market-
driven strategies—when attempting to scale.  
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The authors discuss how these organizations navigate the tension between their dual missions, 
particularly in terms of attracting investors and maintaining financial sustainability. They also highlight 
the potential of hybrid organizations to drive significant social change by combining the strengths of 
both the nonprofit and for-profit sectors (Battilana et al., 2012). 
 
Objectives of the Study 

The study aims to: 

 Identify critical challenges and opportunities for scaling social impact. 

 Develop a framework for sustainable growth in social entrepreneurship. 

 Provide actionable recommendations for social entrepreneurs, policymakers, and support 
organizations to enhance the scalability and sustainability of social enterprises. 

 
RESEARCH METHODOLOGY 

Research Design 

The research employs a mixed-methods design, integrating both quantitative and qualitative 
approaches to provide a holistic understanding of the challenges and opportunities in scaling social 
impact. This approach allows for the triangulation of data, enhancing the validity and reliability of the 
findings. 

Quantitative Component 

a. Survey 

A structured survey was administered to a diverse sample of social entrepreneurs to gather 
quantitative data on their experiences with scaling. The survey will cover topics such as: 

 Organizational characteristics (e.g., size, age, sector). 

 Strategies employed for scaling social impact. 

 Challenges encountered during the scaling process. 

 Measures of sustainability and impact. 

b. Data Analysis 

The survey data will be analyzed using statistical techniques, including: 

 Descriptive statistics to summarize the data. 

 Inferential statistics (e.g., regression analysis) to identify relationships between variables and 
key factors influencing scalability. 

Qualitative Component - Thematic Analysis 

The qualitative data from interviews, documents, and observations was analyzed using thematic 
analysis to identify common themes, patterns, and unique insights related to scaling social impact and 
sustainability. 
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Analysis 

 

 
Regressions Estimate Std Error Wald Z Prob>|Z| 

Strategy → Sustainability 0.4420765 0.0891156 4.9607105 <.0001* 

Barriers → Sustainability -0.391122 0.0950547 -4.114711 <.0001* 

Strategy*Barriers → Sustainability 0.0911787 0.0286606 3.1813257 0.0015* 

 
Interpretation 

1. Strategy → Sustainability: 

 The estimate of 0.4421 suggests a positive relationship between strategy and sustainability. This 
implies that improvements in strategy are associated with increases in sustainability. 

 The standard error of 0.0891 indicates the precision of this estimate. 

 The Wald Z value of 4.961, with a p-value of <.0001, indicates that this relationship is highly 
statistically significant. Therefore, the effect of strategy on sustainability is strong and 
statistically significant. 

2. Barriers → Sustainability: 

 The estimate of -0.3911 indicates a negative relationship between barriers and sustainability. 
This means that as barriers increase, sustainability decreases. 

 The standard error of 0.0951 is relatively small, indicating a precise estimate. 

 The Wald Z value of -4.115, with a p-value of <.0001, indicates that this relationship is highly 
statistically significant. Hence, barriers have a significant negative impact on sustainability. 
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3. Strategy*Barriers → Sustainability (Moderation Effect): 

 The estimate of 0.0912 indicates a positive interaction effect between strategy and barriers on 
sustainability. This suggests that the presence of strategy mitigates the negative impact of 
barriers on sustainability. 

 The standard error of 0.0287 shows moderate precision. 

 The Wald Z value of 3.181, with a p-value of 0.0015, indicates that this moderation effect is 
statistically significant. Therefore, the interaction effect of strategy and barriers on 
sustainability is strong and statistically significant. 

Understanding Moderation Effect 

A moderation effect occurs when the relationship between two variables (in this case, barriers and 
sustainability) is influenced by a third variable (in this case, strategy). The moderation effect is 
indicated by the interaction term (Strategy*Barriers → Sustainability) in your model. This means that 
the impact of barriers on sustainability depends on the level of strategy. 

Interpretation of the Moderation Effect 

Here are the key values related to the moderation effect from your output: 

 Estimate for Strategy*Barriers → Sustainability: 0.0912 

 Standard Error: 0.0287 

 Wald Z: 3.181 

 Prob>|Z|: 0.0015 

Statistical Significance 

The p-value for the interaction term is 0.0015, which is less than 0.05, indicating that the moderation 
effect is statistically significant. This means that the interaction between strategy and barriers 
significantly impacts sustainability. 

Practical Meaning 

1. Barriers' Impact on Sustainability Without Strategy: 

 When strategy is at its baseline (e.g., zero or its mean level if centered), the direct effect of 
barriers on sustainability is negative, as indicated by the estimate of -0.3911. This means that, 
generally, higher barriers lead to lower sustainability. 

2. Moderation by Strategy: 

 The positive estimate of 0.0912 for the interaction term (Strategy*Barriers → Sustainability) 
indicates that as the level of strategy increases, the negative impact of barriers on sustainability 
is lessened. 

 This can be interpreted as: for higher levels of strategy, the detrimental effect of barriers on 
sustainability is reduced. Essentially, effective strategies can buffer or mitigate the negative 
effects of barriers. 

Summary 

The significant positive moderation effect (0.0912) means that strategy serves as a buffer against the 
negative effects of barriers on sustainability. Higher levels of strategy reduce the detrimental impact 
of barriers, leading to better sustainability outcomes even in the presence of barriers. This highlights 
the importance of strategic planning in managing and overcoming barriers to achieve sustainability. 
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CONCLUSION 

 Strategy has a significant positive impact on sustainability. 

 Barriers have a significant negative impact on sustainability. 

 The interaction between Strategy and Barriers has a significant positive moderation effect on 
sustainability. 

Overall, these results suggest that both strategy and barriers individually have significant impacts on 
sustainability (with strategy increasing and barriers decreasing sustainability). Additionally, the 
presence of strategy significantly moderates the negative impact of barriers, mitigating their adverse 
effect on sustainability. This means that when strategy is in place, it can lessen the negative impact 
that barriers have on sustainability. 
 
Limitations 

The research acknowledges potential limitations, such as the reliance on self-reported data, which may 
introduce bias. Additionally, the case studies may not be generalizable to all social enterprises. These limitations 
will be addressed through careful sampling and triangulation of data sources. 

 
References 

1) Dees, J. G. (1998). The Meaning of "Social Entrepreneurship." 

2) Bloom, P. N., & Chatterji, A. K. (2009). Scaling social entrepreneurial impact. 

3) Nicholls, A. (2006). Social Entrepreneurship: New Models of Sustainable Social Change. 

4) Kiva (n.d.). About Kiva. Retrieved from https://www.kiva.org/about. 

5) Chatterjee, S., & Dwivedi, Y. K. (2021). Role of technology in scaling social enterprises: Case studies from 
India. Information Systems Frontiers, 23(4), 963-977. https://doi.org/10.1007/s10796-020-10050-2 

6) Sinha, F., & Sinha, S. (2020). Financial inclusion and scaling of microfinance institutions in India. Journal of 
Social and Economic Development, 22(2), 223-243. https://doi.org/10.1007/s40847-020-00106-8 

7) Gupta, A., & Chauhan, S. (2019). Social entrepreneurship in India: An exploratory study of scaling strategies. 
International Journal of Entrepreneurship and Small Business, 37(4), 447-466. 
https://doi.org/10.1504/IJESB.2019.101429 

8) Agarwal, P., & Sinha, K. (2018). Public-private partnerships in scaling social enterprises in India. Asia Pacific 
Journal of Public Administration, 40(2), 137-155. https://doi.org/10.1080/23276665.2018.1488883 

9) Kumar, S., & Kamalanabhan, T. J. (2017). Impact measurement practices in Indian social enterprises. Social 
Enterprise Journal, 13(3), 256-275. https://doi.org/10.1108/SEJ-11-2016-0049 

10) Patil, S., & Lalitha, N. (2016). The role of incubators and accelerators in scaling social enterprises in India. 
Journal of Rural Development, 35(3), 397-415. 

11) Senge, P., Hamilton, H., & Kania, J. (2015). Collaborative strategies for scaling social impact. Stanford Social 
Innovation Review, 13(1), 42-49. https://doi.org/10.48558/WXYR-8F65 

12) Goyal, S., & Sergi, B. S. (2015). Social entrepreneurship and sustainable development in India: Scaling 
solutions. Journal of Management Development, 34(5), 530-548. https://doi.org/10.1108/JMD-10-2013-
0122 

13) Lyon, F., & Fernandez, H. (2012). Social enterprise scaling strategies: Patterns, contingencies, and 
implications. Social Enterprise Journal, 8(1), 63-77. https://doi.org/10.1108/17508611211226593 

14) Battilana, J., Lee, M., Walker, J., & Dorsey, C. (2012). The role of hybrid organizations in scaling social 
innovations. Academy of Management Annals, 6(1), 417-453.  
https://doi.org/10.5465/19416520.2012.677867 


